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The Plastic Problem

A whopping 91% of 
plastic isn't recycled 

(National Geographic) 

91%

By 2050 there will be 
more plastic in the 

ocean than fish. 

Plastic floats and 
lasts forever, ending 
up in the stomachs 

of marine life. 

100 million marine 
animals are killed each 

year because of 
plastic. 

This not only harms 
the animals, but that 
plastic ends up in the 

food we eat. 

Plastic production 
has been forecast 

to grow 60% by 2030 
and triple by 2050. 



No Plastic Drinks

 It’s a non-profit organization based in the USA that 

helps communities around the world specifically 

focusing in Cameroon. They are a dedicated group 

of individuals who want to help stop plastic 

consumption. They help guide consumers and 

manufacturers to make sustainable choices and 

inspire a positive impact on the environment.




How might we make 

marine conservation 

more relatable to the 

user to help garner 

support for the cause?



Demographic / 


Target Audience

 Age Group: 18 - 3

 Has access to Interne

 Wants to make an impac

 Seeking educational informatio

 Sustainable lifestyl

 Sense of community




“


Interview Results

relatable
“
 personal impactful

more ways to support 

Individuals are more likely to support causes that are:

Aside from donations,  individuals across our demographic are looking for:



User JourneyUser Journey

Completes 
pledge 

Shares 
website

visits  no 
plastic drinks 

website

goes to event talks to 
representative

goes on 
social media

visits no 
plastic drinks 

IG/FB/YT

sees online 
ad campaign

new user

How might we help people to continue 
with their conscious change of habit 
against plastic after they have pledged?

How might we encourage 
people to spread the word 
about limiting plastic with 
friends and family in order 
to garner more support for 
the movement?

How might we inform individuals of ways to 
support NGOs without a monetary value?

How might we make marine conservation 
more relatable to the user to help encourage 
support to the cause?



Original 
Template

Colour 
Palette

Eye 
catching 
heading

Upgraded Key 
Elements



Inspiration


New Design

Background 
Component



The Prototype

Prototype

https://www.figma.com/proto/nu2AaoWxYveaTOTaIlPBYj/No-Plastic-Drinks?node-id=58%3A144&scaling=scale-down&page-id=53%3A181&starting-point-node-id=58%3A144&hotspot-hints=0


Usability 
Testing 

Findings



Positive Feedback

 Side Navigation

3. Simple and Easy 
to Navigate

4. Use of 
Multimedia 

2. Use of Colours + 
Overall Aesthetic 



VISUAL HIERARCHY
Lack of visual hierarchy made users confused 
about the functionality of certain sections

Intention was to have 
impactful statistics 
that gave a snapshot 
of the impact of plastic

Confusion over what 
“campaigns” meant + 
wants incentive to click 



Taking a Pledge 

 What is a pledge?

3. Why should I take the 
pledge? What is the 
impact it will make?

4. How will people be 
held accountable after 
taking the pledge?

2. Is a pledge the same 
thing as a donation?



COMPETING INFORMATION
Lack of focus on the pledge window distracted 
users from the process

Having to click start 
now felt repetitive when 
coming from the 
homepage

More ways to support 
didn’t make sense 
before the user has 
completed the pledge



THE AFTERMATH OF A PLEDGE
Users would like more information on what completing 
a pledge does and what their commitment is

Text is repetitive but 
not informative in 
providing next steps

Lack of incentive and 
information around 
sharing pledge 



Next Steps Next Steps 

create an incentive to share the pledge


communicate the impact of each pledge

focus the pledge page to remove distractions

a system for engaging individuals after taking the pledgedesign



Key Learnings 

hierarchy heavily informs the user on interactability of elements


assumptions improves design interventionsverifying

informationusers require comprehensive to decide whether or not to support an organization



Thank you.


